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For Distribution to CPs
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For Distribution to CPs
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Own Up !
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and Strategy
Open and responsive
Proactive

.-ixi-':.

Credible and trusted
Clear, concise and personal
Professional
Geographic focus
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• Staffordshire Police are widely acknowledged as being a leading force in the use and 
application of Social Media.
• Our approach remains to have geographically based Twitter accounts for local policing 
team s (LPTs), meaning that the public can easily identify who is providing clear and 
accurate updates about issues affecting their community.



Twitter Structure
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Twitter Basics
If you would sa y  it in a public meeting don’t type it onto twitter

You are professional twitter users - it’s  not the sam e a s your 
personal use

Everything is public

Th e media will follow your updates (and they are looking for 
problems)

D on’t interact with co lleagues personal accounts via twitter 

Professional standards apply online a s  much a s  everyw here else 

It’s  not about num bers -  it’s about interaction 

Everyone can see everything you do on twitter
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rollowers, 
retweets, #tags

You will follow people and people will follow you.

Follow ers se e  your tweets in their personal timeline

But anyone can see your tweet if they search for a word in your 
tweet

Re-tweet things interest to your audience but not R T  things of 
interest just to you

use #tags your local area nam es or subjects -  never use more 
than 3  #tags per tweet

M ainly re-tweet relevant force accounts or positive com m ents from 
your community
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Don’t give out your password

Don’t change your password

Don’t change any of your profile settings

W e need nam es and mobile num bers of all users

During critical incidents only R T  com m ents from the force or L P T  
com m anders account
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Look at a users profile before clinking links 

If in doubt call into the department 

Don’t follow your favourite celeb account
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What to hwest
Surgery and meetings reminders 

Anonymous stop checks of note 

Traffic advice

Weather from the Met Office 

Meetings with partners 

Updates on local identified issues 

Links to your newsletter

Force / LPT level tweets that are relevant to your 
area
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Names of offenders

Exact locations of crimes

Links to external sites (unless RT by a senior 
account)

Jokes

Rumours

Going off duty messages
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Mentions v DM
C h e ck  it daily

T h e se  are people who m ay need a reply

Not accept ‘C a lls  for help’ from twitter alw ays refer them to 1 0 1  

or 9 9 9

All mentions and replies are visible to all 

U se the reply button so link the tweets 

Direct m e ssa g e s are N O T  secure

There should be personal between you and a user but they 
could e asily  m ake your reply public

W e will som etim es use DM to help steer you
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_______ ________________

- W e monitor all accounts

* W e hold passw ords for all the accounts and at tim es will post 
items direct from the centre

* Contact us for support and help

- If in doubt - call us or DM us

* Don’t get drawn into argum ents

* Avoid emotive subjects

* It you see an issue developing contact supervision A N D  
corporate com m unications
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Practical
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How to log on 

Using the twitter site 

Review ing Follow ers 

Following people 

Retweeting 

W eb Links 

H ashtags

Com m on problem s
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