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P ro c a d y re s .  T a c t ic s  a n d  G y id a o c e

1. R etease ©f te fo rm a tio©  to  th e  m ad ia

informatten wiH be released to the media in furtherance o f the prevention and detection 
o f crime and to provide public reassurance.

Th is  wifi indude:

W itness appeals to crimes and RTCs, fnciuding C C TV  footage if appropriate

Appeals in connection with serious crime investigations, inciuding C C TV  footage if 
appropriate

inform ation about forcewide and local crime prevention initiatives

inform ation about arrests and convictions, induding images o f offenders

inform ation about people wanted on warrant, o r suspected o f having committed 
an offence.

inform ation in relation to media support to  a m ajor incident 

inform ation in conjunction with partner agencies

it wifi not Indude:

Inform ation which could compromise ongoing Investigations 

inform ation which could identify covert sources

Th e  identities o f victims, unless they have specifically given the ir consent.

W e  reserve the right to identify a victim w ithout the ir consent if doing so is in the 
interests o f the poiice investigation, eg an assauit victim w ho is unconscious but 
w hose movements need to be traced. Th is would on iy be done after fam ily 
m embers had been informed.

1,1 W itn e s s  A ppea ls

W itness appeals wifi take the form  o f voicebank updates or emaiied news releases and 
may indude information contained on the force incident logging system.
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The voicebank wHi be updated by media and marketing officers, and comm ynications 
centre supervisors.

Media and marketing officers and communications centre supervisors have the authority 
to reiease basic inform ation direct from  the incident fog.

Th is wiii inciude facts which cannot be disputed, inciuding the date, tim e and location o f 
the incident, the nature o f the incident, Vi4iether o r not any arrests have been made and 
the particulars o f any w itness appeal.

W itness appeals to  R TC s could typically include the details o f vehicles Involved, direction 
o f travel, the ages o f those injured, details o f injuries, which hospital they are In and their 
current condition, and how  long the road was dosed to  a llow  fo r traffic investigation.

Nothing m ust be included which could be seen as apportioning blame to anyone 
involved, could be open to interpretation or cxsuid be disputed in court.

id e n titie s :

Those Injured In R TC s wiii not be named, in the case o f fatalities, the identity o f the 
deceased can on ly be released to the media when the investigating officer is satisfied 
that ail appropriate fam ily  m em bers have been Informed.

1.2 Re iease o f  im a g es  o f  c o nv ic ted  o ffe n d e rs

images o f convicted offenders w ill norm ally be released to the media if a sentence o f 
three years or m ore has been Imposed.

The Image o f som eone convicted o f murder o r m anslaughter will be released to the 
media regardless o f length o f sentence, unless the S en io r investigating O fic e r can 
dem onstrate a reason not to do so.

1.3 R e iease o f  C C I¥  footag©

C C TV  footage w ill on ly be released in furtherance o f the prevention and detection o f 
crime, and to educate com m unities on issues re levant to public safety.

It will not be released fo r use on T V  programmes which are m ainly Intended as 
entertainment, such as Police, Camera Action, Traffic Cops etc.

1,4 Peop le  w an te d  on  w a rra n t o r susp eo ted  o f  ha v ing  o o m m itle d  an o ffenc e
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Consideration will be given to releasing details o f people wanted on warrant, or 
suspected o f having committed an offence, if it can be demonstrated that:

» There is a reasonable expectation that the subsequent publicity will lead to the 
person being traced,

* All o ther reasonable steps to trace them have been taken.

® The  head o f C iD , or the ir representative, has approved the release, in 
consuitation w ith the CPS,

* The  information which w ill be released could include the name, age and last 
known address o f the offender, and the offence fo r which they are being sought

Note: Th is  procedure does not cover the volume crime appeals which are issued via 
Crimestoppers. Th is  w ill be covered by separate guidance which is currently the subject 
o f consuitation. it w ill be added as an appendix in due course.

1.5 M a jo r inc idesits

Irs the event o f a m ajor Incident, media liaison will comply w ith the requirements o f the 
Emergency Plan.

1.5 M adia M o n ito r in g

The  Media and Marketing Team  wlii m onitor regional and national media fo r Items o f 
relevance to Durham Constabulary and the police service in general.

Part o f th is monitoring wlii be evaluate the media coverage given to items o f news 
released by the Media and Marketing Team .

A  news digest summarising the main item s o f interest will be prepared and circulated 
forcewide each weekday, by 11,30am at the latest.

2. M arke ting  D urham  C o n s ta b o la ry

Marketing activity, both internal and external, will be driven by the need to provide value 
fo r money, w ith cost neutral tactics always being considered as the starting point fo r any 
campaign. Marketing activity will be evaluated to dem onstrate that it has achieved 
measorabie benefits.
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M a rke tin g  ta c tic s  w ill  b© yscd  fo r  th® fo iia w in g ;

Prom oting iocai and forcewide initiatives

Providing crime prevention advice to the pubiic

Advising iocai com m unities about crime in the ir area

inform ing people how to contact the ir neighbourhood teams,

inform ing people how they can contact the poiice in a non-urgent situation

Inform ing peopie how they can access policing services

Inform ing peopie o f the action police are taking in the ir local area to address the 
issues which m atter to them

Promoting PAC T meetings

Prom oting use o f force Facebook sites

2.1 EMternai M arke ting  w ill  lovo lv© ;

® Partnership working w ith other iocai agencies where appropriate

® The  production o f promotional m aterial (such as flyers, leaflets, posters etc)

® Use o f the website and social networking channels

® W orking directiy with com m unities at PA C T meetings

« Th e  media and marketing team  will quality check all promotional literature fo r 
compiiarice with corporate standards, d e a r print and plain English guidance.

* Consideration w ill also be given to making printed m aterial available In Brallie, 
large print a rrf appropriate ethnic m inority languages.

2.2 C o m m u n ic a tin g  w ith  o n lin e  o o m m u o itis s

* Full use will be made o f the Internet to communicate v¥lth online communities. 

® News releases and media appeals w ill be published on the force website.
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W ebcasts will be used whenever possible.

Compacted versions will be published via Facebook and Tw itter, 

T h e  neighbourhood pages will be updated regularly.

2.3 io te m a f M arke ting  w ifi in vo lv e  d is s e m in a tle n  o f  in fo rm a tio n  via:;

« Th e  force d rcuiator

* Th e  sta ff newspaper, printed o r online 

« PC  wallpaper

* Internal Information material fo r specific Initiatives, available fo r faceTo-face 
briefings, group presentations and to assist officers and staff in the ir dally duties.

There w ill be a corporate approach to Internal marketing to ensure consistency o f 
messages and style o f delivery. The  Media and Marketing Team  is avaliabie fo r advice 
and guidance as to how th is can be achieved.

3. S o a o ifio  in s try c tio n s . Ta c tics . M ethod s, P rac tices  and P roced ures

Media and Marketing Officers have access to the force incident logs fo r the 
purposes o f releasing Information to the  media. They will generally be expected to 
consult w ith an officer before releasing material to the media, in the event o f the 
re levant officer not being available, they are authorised to release basic factual 
inform ation not capable o f being open to Interpretation,

Th is  m ay Include:

® The date, time and location o f an incident 

® The  number o f people / vehicles Involved 

® The  types o f vehicles Involved 

® The  ages o f those Involved (if known)

® W hether the Incident resulted in any injuries
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» A general appeal fo r w itnesses 

It should not indede:

* Nam es o f anyone involved, w ithoot the ir consent 

® Speculation about the persons responsible 

» Speculation about any motive 

® Specific descriptions o f any weapons used

4. Irsdividyaf R o le s  and R e s p o n s ib iiilie a

All Media and Marketing Officers are expected to be involved in all aspects of 
these procedures.

S. R e la ted  P ro to c o ls , O th e r P o lic ie s . P rac tices  o r  S e rv ic e  A g reem en ts  

A C PO  Media Advisory Group Guidance on Media Liaison 

Lord Chancellor /  C P S  Protocol on release o f Information to the media post-trlai 

Human Resources and Training Implications 

Media and Marketing Advisors have received training In media law 

Adm inistration

All media enquiries and media releases are logged on the Media M anagem ent 
System.

All promotional activity w ill be documented as part o f individual communications 
plans stored as W ord documents in the Marketing foider.

M anagement Procedures fo r the M aintenance o f Audits and Inspections of 
Decision-Making and Complaints
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Any inform ation given to the media will include, fo r reference purposes, the name 
o f the officer /  sta ff m em ber supplying the Information and a DHM number If 
appropriate.

B r ie f  O e s e r io t lo o  o f  th e  A t t a d io d  A o p o n c lic e s

Please list and briefly describe any attached appendices to th is section o f the 
policy documentation.

Appendix 1;

Guidance notes drawn op by the Media Advisory Group o f the Association of Chief 
Police Officers.

Appendix 2:

Protocol covering the reporting o f criminal proceedings in the UK, drawn up In 
consultation with the C PS, the A ttorney General, AC PO  and the media.

Appendix 3:

Contact between members o f the force and members o f the media.

Media and Marketing Guidance -  Appendix 3 

R eason  fo r  A p p end ix :

An HM iC report on police Integrity, held in the wake o f the News o f the W orld phone 
hacking enquiry, found that the Constabulary and Authority has sound governance 
arrangements fo r the vast m ajority o f system s and processes.

However, it also found that there was no specific guidance fo r officers and staff around 
contact with the media, and recommended that this be rectified.

Professional Standards Departm ent has been consulted and has agreed that the m ost 
appropriate place fo r th is guidance Is as an appendix to the Media and Marketing 
Guidance alms to address that. It should be read on conjunction with the PSD G ifts and 
Gratuities and Notable Associations policies.

Th is guidance is supplementary to regulations governing the unauthorised release of 
police-held inform ation to a third party.
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C o n ta c t w ith  th e  M edia

Durham Constabulary officers and staff are encouraged to have an open and transparent 
relationship with the media, in the furtherance o f the prevention and detection o f crime.

However, th is relationship should always be on a professional footing. S ituations where 
the line between professional and personal relationships could become blurred should 
be avoided at ail costs.

Exchange o f hospitality should be proportionate, it m ay be acceptable to buy drinks fo r 
o r accept drinks from Individual members o f the media at one-off social occasions.

However, em ployees should be aware that if they regularly accept larger items of 
hospitality, such as tickets to prem iership games, days at the races etc, on a regular 
basis from  the same members o f the media, t 'ie ir  Impartiality may be called irrto 
question. They are also leaving them selves open to opportunist reporters wishing to call 
in favours.

All hospita lity offered and received m ust be recorded In line with force policy on gifts and 
gratuities.

if  you do pass Information on to Individual reporters, it should always be fo r a genuine 
policing purpose, not Just because they asked fo r It and you feel you owe them a favour.

The m essage Is: Journalists are not your friends, they only w ant to talk to you because 
they hope you will pass on Information which would otherw ise be denied them.
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