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E V E N I N G  S T A N D A R D  L I M I T E D  A N D  I N D E P E N D E N T  P R I N T  L I M I T E D

SOCIAL MEDIA AND ONLINE 
ACTIVITIES POUCY

This Policy rela tes to  th e  online activities of th e  Com pany’s  ̂ employees, w orkers and  freelance contributors.
It covers the  use of Twitter, Facebook and  o ther social media, posting, com m enting and blogging -  all ways in 
which you express yourself online o ther th an  th e  approved m ateria l you create  for the  Com pany which it 
publishes online.

The fact is, if you w ork for or w ith the  Company, read ers  and online u se rs  a re  likely to  associate you w ith  us. T h a t 
m eans anything you sta te  or com m ent m ay well be a ttribu ted  to the  Com pany in the  public’s m ind, w hether or no t 
you flag up  th a t you are  tw eeting or com m enting in a personal capacity, and th a t is all th e  m ore likely if you are  
doing so during norm al business hours. T he Com pany could suffer significant reputational harm . As the  law in 
th is a rea  has no t yet been  clarified, there  is also a risk  th a t the  Com pany could face a legal claim  as a resu lt of 
w hat you have w ritten.

The purpose of th is Policy is to help you avoid legal and regulatory  problem s, on your own account and also in the  
Company’s in terests.

We have all read  about civil servants or corporate  staff who tw eet, Facebook o r com m ent unwisely, in w hat they 
naively believe to be only a personal capacity only, b u t the  dam age is felt by them  in their w ork or professional 
standing and by th e ir em ployer o r entity  they a re  associated with. T his highlights the  m ain principle: w hat you 
post or tw eet is a public statem ent, it is hardly ever ju s t  private, and it is perm anent. You need to  think, always, 
am  I happy to  m ake th is public? Use your judgem ent and  if in doubt don’t  p ress  send or enter. A p art from  the 
well-known risk  of ending up  looking irresponsible in the eyes of a fu ture employer, your job or any freelance 

I arrangem ents w ith the  Company could be p u t a t risk.

You should follow these  guidelines:

• You should no t engage in any conduct, o r w rite  anything, th a t could dam age the  rep u ta tio n  of the 
Com pany or its  publications. We a re  happy for you to  engage in sensible and constructive discussions 
w hich increase exposure of the  Com pany’s content.

• Em ployees should reflect w ith  p articu la r care  before tweeting, posting  on Facebook o r o ther social 
m edia, blogging o r com m enting during  w orking hours.

• You m u st conduct yourself w ith  professionalism  and in tegrity  in all circum stances.

• You m u st comply w ith the  Com pany’s Code of C onduct including all th e  Policies, and th e  P ress  
Com plaints Com m ission Code of Practice, m aking su re  you are  fam iliar w ith  bo th  of these  and keep up 
to  date  w ith  developm ents.

1 The ‘Com pany’ m eans Evening S tan d a rd  L im ited, In d ep en d en t P r in t  L im ited, th e ir  holding com panies and 
fellow subsid iaries, jo in tly  and /o r sep ara te ly  as th e  con tex t indicates.
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• You should m ake it c lear th a t  the  views you express a re  your own as d istinct from  those of th e  
Company. T his is n o t however a com plete answ er; engaging w ith  som eone in w h at m ight ap p ear a purely 
personal row  on T w itter would, for example, colour th a t person ’s view of the  Com pany and its  new spa
pers. T h a t h isto ry  could potentially  be cited  by th a t person  should they  subsequently  b ring  a legal com 
plain t against th e  Company, even on a com pletely unconnected issue.

• If you a re  an  em ployee o r re ta in ed  contribu tor, you r T w itte r profile m u st s ta te  th a t  you a re  tw eeting  
in a pe rso n a l capacity, as  m u st your o th er online bios. E ach  individual assoc ia ted  w ith  th e  C om pany 
m u st also include an  explicit d isc la im er to  th is  effect w hen  w riting  any th ing  th a t  d irec tly  con cern s th e  
C om pany o r its  in te res ts . T he guiding p rincip le  is th a t  you should be  c lear and  tra n s p a re n t in disclos
ing your affiliations, in te re s ts  and  o th e r re levan t background. A s in p r in t  publication, you should  take  
ca re  to  d istinguish  betw een  facts and  m a tte rs  of opinion.

• You m u st n o t use  th e  n am es of th e  publication  o r th e  Com pany in any nam e or iden tifier you use 
online/ on social m edia un less th e  C om pany has  specifically au th o rised  it in w riting.

• You m u st com ply w ith  your du ty  of confidentiality  to w ard s th e  Com pany a t all tim es.

• In  your online activ ities you should n o t use  a false p e rso n a  to  hide im proper or u n e th ical conduct, 
and  you should com ply w ith  th e  te rm s  of any w ebsite  you a re  using.

• A s an  em ployee, or a reg u la r o r  long te rm  w orker /  freelance you a re  expected  to  give serious con
sidera tion  to  w h e th e r you b rin g  a s to ry  to  u s  before you pub lish  it on T w itte r o r elsew here.

• R em em ber th a t  you tw ee t and  p o st m ate ria l online a t your own risk , w h e th e r you a re  doing so in a 
pe rso n a l capacity  or in th e  cou rse  of your w ork  w ith  th e  Company. A s you should know, you m ay be 
sued  for libel as  a resu lt of th e  inform ation o r rem a rk s  you publish  on social m edia netw orks. C heck 
your facts and  keep in m ind th a t  you could be  liable for th ings you say online even  if you a re  rep ea tin g  
/  re-tw ee tin g  w h a t som eone else has said.

• Libel is n o t th e  only legal pitfall. T he ran g e  of th e  law  applies b o th  on and  off line, so you will also 
need  to  consider m a tte rs  such  as th e  law  of co n tem p t - w here  crim inal (and o ther) p roceed ings a re  
active - as  well as b reach  of confidence, privacy, d a ta  p ro tec tion , and  copyrigh t issues.

• Your postings, tw ee ts  and  com m ents m u st no t b reach  in junctions o r o th er c o u rt o rders. So you need  
to  be  ex trem ely  cau tious n o t to  drop h in ts  re la tin g  to  th e  sub ject or sub jec t m a tte r  of an  in junction, to  
re p e a t /  re-tw ee t w h at som eone else has  h in ted , or to  d irec t people /  link to  p laces w h ere  th ey  can  
find infringing inform ation.

• You should re sp ec t th e  privacy to  w hich your colleagues a re  en titled  bo th  in  and  out of the  w ork
place -  and  you should n o t c ritic ise  th em  online.

If  you have any concern  about y o u r activ ities online, or if you a re  considering  blogging o r p o stin g  any th ing  
w hich could p re se n t a po ten tia l conflict of in te re s t w ith  your w ork  for or w ith  us, you m u st re fe r  to  y o u r m an 
ager, or if you a re  n o t an  em ployee your link p e rso n  a t th e  C o m p an y .

If you receive any com plaint about your w ork, o r any o th er com plain ts w hich re la te  in any w ay to  the  
Company, its  p roducts , or its  jo u rn a lis ts , you should a t once co n tac t th e  Legal D epartm en t^  on 
lawyers(g)independent.co.uk. You should n o t say anyth ing  by  w ay of resp o n se  to  th e  com plainan t im less you 
a re  in s tru c ted  to  do so by Legal.

2 T he legal d ep a rtm en t should be consulted  for gu idance on all m a tte rs  of C om pany b u sin ess  by any p e rso n  to 
w hom  th e  Code of C onduct o r th e  Policies apply, on bo th  sides of th e  Evening S ta n d a rd  L im ited  /
Ind ep en d en t P r in t  L im ited business.
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FAILURE TO COMPLY

Failure to  com ply w ith  any p a r t  of th e  Code of C onduct o r a Policy, including th is  Social M edia and  Online 
A ctiv ities Policy, by  an  em ployee could lead to  d isc ip linary  action  in  accordance  w ith  th e  C om pany’s discipli
n a ry  p ro ced u res, up  to  and  including te rm in a tio n  of em ploym ent. In  th e  case  of som eone w ho is n o t an 
em ployee, th e  rela tionsh ip  o r any a rran g em en ts  w ith  th e  Com pany could be  te rm in a te d  w ithou t notice, or 
such  o th e r action  tak en  as th e  C om pany m ight decide. See th e  FAILURE TO COMPLY W IT H  T H E  CODE OF 
CONDUCT OR A  POLICY section  of th e  Code of C onduct.
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